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Logo

UPSIDER Logo
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Logo

Clear Space Rule
for UPSIDER Logo
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Logo

Logo Variation
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Logo

UPSIDER Sub
Brands
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UPSIDER Sub
Brands (Example)

UPSIDER Coworker
UPSIDER Capital
UPSIDER IPO Partners
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Logo
Tagline
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Logo

Incorrect Usage for
Logo - Please
Don 't
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Don’t use the low resolution logo
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Don’t stret

ch or squash the logo.

Don’t change the color.

URPSIDER

UPSIDER

UPSIDF"™

UPSIDER

Don’t stack the object ove

UPSIDER

Don’t outline the logo.

Don’t attach the outline.

Don’t trim the logo.

Don’t use drop shadow.

Don’t use filter or effect.

UPSIDER

UPSIDER

uPS|DER

UPSIDER #t

11IDCIPED

Don’t frame the logo.

Don’t replace it with another font.

Don’t edit part of the logo or ratio

Don’t add color gradient.
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Logo

Basic Rules for the
Logo Background
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Logo

Rules for the
Alternative
Background Color
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Logo

Rules for Text
Entries
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Logo

Rules for Text
Entries (Tagline)
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() Boost Your Dream
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Typography

Corporate Fonts

and How to choose
Them

UPSIDER Brand Guidelines

Print Font

Japanese English

Noto Sans JP + Gotham

Web Font

Japanese English

Noto Sans JP + Gotham

Product Font

Japanese English

Noto Sans JP  + Inter
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Typography

Print & Web Font
(Japanese)

UPSIDER Brand Guidelines
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Typography

Print & Web Font
(English)

UPSIDER Brand Guidelines
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Typography

Product Font
(Japanese&English)

UPSIDER Brand Guidelines
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Color

Color Distribution
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Black DarkGray
HEX #000000 HEX #H666666
RGB 0,0,0 RGB 102,102,102
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White

HEX  #FFFFFF
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CMYK 0%, 0%, 0%, 0%
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Black Gray
HEX #0O00000 HEX HAAAAAA
RGB 0,00 RGB 170, 170, 170

CMYK 0%, 0%, 0%, 100% CMYK 0%, 0%, 0%, 33%
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White

HEX  #FFFFFF

RGB 255, 255, 255
CMYK 0%, 0%, 0%, 0%

Gradation

HEX

#000000
100%

#000000
70%
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Image

Background
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Image

Background Rules
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Image

Card (Digital)

UPSIDER Brand Guidelines

UPSIDER

VISA
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Image

Card (Real)
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Examples

Examples of Social
Media Application
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Examples

Examples of
Business Card
Applications
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Examples

Examples of
Novelty
Applications

HTINAX—=ITT,

UPSIDER Brand Guidelines

Boost Your Dream.
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Files

Asset Data
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https://drive.google.com/drive/u/0/folders/1wrl5k3XlG5VwhnBqukmF09ErmpZvUCRo
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Contact

Contact
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Boost Your Dream



